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DIPLOMA IN MASS COMMUNICATION (DMCN)
COM2113: ADVERTISING STRATEGIES AND PLANNING
FINAL EXAMINATION: AUGUST 2016 SESSION

Imstruction: This paper consists of TWO (2) SECTIONS. Answer any THREE (3) questions
in SECTION A and any TWO (2) questions in SECTION B.

SECTION A: Answer any THREE (3) questions in the answer booklet provided. (60 marks)

Question 1

Explain FOUR (4) factors that will affect budget allocation for an advertising campaign.

(20 marks)

Question 2

Explain with examples any FIVE (5) steps of the creative process in advertising a product.

(20 marks)
Question 3
Discuss all FOUR (4) parts of the FCB Model and how it is useful for advertisers.
_ : (20 marks)
Question 4
Explain with examples any FIVE (5) important components in a creative brief.
(20 marks)

Question 5

Discuss FIVE (5) factors that enhance the probability of ad exposure.
(20 marks)
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SECTION B: Answer any TWO (2) questions in the answer booklet provided. (40 marks)

Question 1

Discuss any FIVE (5) key issues with regards to advertising ethics using appropriate brand

examples.
(20 marks)

Question 2
Explain the FIVE (5) stages of the consumer decision process. Explain with examples how each

stage can affect in advertising planning.
(20 marks)

Question 3

Discuss FOUR (4) ways how an advertising agency can expand its client base.

(20 marks)

Question 4

There has been a trend whereby advertisers opt for online advertising in recent years. Explain
this phenomenon with FIVE (5) reasons by giving relevant examples.

(20 marks)

~The End ~
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