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Instruction:

This paper consists of SIX (6) questions. Answer any FOUR (4) questions in the answer booklet
provided. All questions carry equal marks.

Question 1

There are FIVE (5) alternative concepts, which organisations design and carry out their
marketing strategies. These include the production, product, selling, marketing and societal

marketing concepts. Describe and explain all with examples.
(25 marks)

Question 2

a) Define secondary data and discuss TWO (2) advantages and TWO (2) disadvantages of

using secondary data.
(15 marks})

b) Identify and discuss any TWO {2) types of segmenting consumer markets with relevant

example.
(10 marks)

Question 3

Explain the following terms with example
e Market penetration
* Market development
e Product development
s Diversification

e Downsizing
(25 marks)
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Question 4

a) Define the term “Public Relation”. (5 marks)

b) Identify and explain FOUR (4) external factors that normally influence a firm’s
pricing decision with practical examples.

(20 marks)

Question 5

a) Consumer products are products and services bought by final consumers for personal
consumption. Consumer products include:
» convenience products
¢ shopping products
* specialty products
¢ unsought products.

Select THREE (3) of the above and explain the characteristics of the product with
relevant examples.

(15 marks)
b) With suitable example, discuss any TWO (2) macro-environment that affects business
decisions.
(10 marks)
Question 6

a) Marketing management must make FOUR important decisions when developing an
advertising program. Describe the major decisions invelved in developing an advertising

programme.
(20 marks)

b} List any FIVE (5) types of consumer sales promotional tools.
(5 marks)

-The End-
MKT1102(F)/Jan2015




