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DIPLOMA IN BUSINESS PROGRAMME (DIB)
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DIPLOMA IN ENTREPRENEURSHIP PROGRAMME (DENT)
ICT2107: E-COMMERCE THEORY AND APPLICATION
FINAL ALTERNATE ASSESMENT: APRIL 2020 SESSION
24 HOURS TAKE-HOME ASSIGNMENT

This Alternate Assessment contains 2 (TWO) parts:
Part A: Article Review (60 marks)
Part B; Case Scenario (40 marks), Answer 2 (TWO) Questions.

Instruction Part A: Produce an article review based on the E-Commerce article given. The
article review assignment contains 60 marks. Download the article from the Final Assessment
folder.

Article Title: E-Commerce and Customer Service: Bridging the Online Customer
Expectation Gap

Article Author: Ross Bark
Article Year: 2013

Publisher: My Business (www.mybusiness.com.au)

Instruction Part B: Answer ALL questions. Each question is 20 marks.

1)  Article 1: The Next Wave of Mobile Banking Threats Is Already Here

Mobile banking threats have been recently making an impact, both at the regional as well as
global levels. EventBot, the newly identified Android banking trojan, can be considered as a
forward leap in the evolution of mobile banking trojans. EventBot abuses Android’s
accessibility feature to access and steal valuable user information and system information. It
can also intercept SMS messages and bypass two-factor authentication mechanisms. But that
is not the only capability that makes it unique. It targets more than 200 different financial
applications like PayPal, Coinbase, Barclays, Santander UK, HSBC UK and many more., that
are commonly used in countries like the US, the UK, Spain, Italy, Switzerland, France,
Germany, Ireland, India, Austria, Australia, and Poland.

EventBot developers seem to be actively involved in its development, as there were four
different versions identified, each version bringing in new functionalities and obfuscation
techniques. This makes researchers believe that EventBot could become the next big mobile
threat. Besides the global threats like EventBot, a large number of mobile threats have been
recently observed, that are actively targeting financial institutions within a specific region.

In April 2020, the Mandrake Spyware was observed targeting Mobile banking users in
Australia, targeting Android-based applications from financial organizations like ANZ
Australia, Commonwealth Bank of Australia, Bank of Melbourne Mobile Banking, Bank of
SA, Australian Super, and PayPal. In March 2020, an Android banking Trojan dubbed Geost
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was found targeting Russian banks, with the victim count at over 800,000 users. In February
2020, the infamous Ginp Banker Trojan was observed targeting users in Spain. It was equipped
with a highly unconventional function of inserting fake text messages into the Inbox of a
regular SMS app, along with the capability to intercept and send SMS to bypass One-Time-
Password OTP based authentication.In order to prevent it, avoid downloading apps unknown
source and download apps only from the official app stores like Google Play. Pay attention to
permissions requested by apps, genuine apps should not be asking for access to SMS. Users
should also use a genuine anti-malware solution for mobile, and also keep an eye on the
changes in their devices, such as the decreased performance or battery life, which may indicate
malicious behaviour.

- taken from Cyware Social (May, 2020)

Question 1

Based on the article above, discuss in detail the potential repercussion of the attack towards e-
commerce customer worldwide
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2)  Article 2: What Shanghai’s First Digital Fashion Week Meant For Brands And
Designers

Shanghai Fashion Week wrapped up last week. Due to the Covid-19 pandemic, organizers
brought the entire autumn-winter 2020 edition online, making it the world’s first fashion-week
event at this scale to go fully digital. More than 150 designers and brands livestreamed their
collections from March 24-30 via Tmall, Alibaba Group’s e-commerce platform. To enrich the
viewing experience, some designers went on camera to share their inspirations with fans in real
time, while others made use of the event’s “See Now, Buy Now” format, which allows the
audience to purchase catwalk items with their phones. Consumers were able to buy products
from the current season or pre-order new looks from brands’ fall collections. Opening
showcases on the first day attracted 2.5 million views. By the end of the fashion week, the
event’s streams had totaled over 11 million views and helped generate more than RMB20
million ($2.82 million) in gross merchandise volume. The most popular livestreams drew in
1.5 million views and sales of over RMB3 million in a single session, per Tmall.

Brands Tap into Online Fashion ‘Moment’

Italian contemporary fashion brand Pinko was one of the first brands to sign on to Shanghai
Fashion Week after organizers announced plans to move the entire event online. In under two
weeks, Pinko staged a “See Now, Buy Now” runway show, featuring 25 looks from its current
collection against a virtual backdrop. The garments were designed with confident and
determined modern women in mind — those who were “ready to take life always by the horns,
even in difficult times like these,” said Pietro Negra, CEO and founder of Pinko. The digital
fashion-show experience was very positive, said Negra.

“T am especially surprised by the ability to react and implement, in such a short time, an event
with a worldwide resonance.”

Participating in the new digital format was a natural decision for the brand, which values
innovation and experimentation, he said. The use of digital technologies also allowed Pinko to
maintain sales in China and keep customer relationships alive amid the coronavirus outbreak.
Negra said the brand will invest further in livestreaming to build greater interactions with
consumers on Tmall. He said particularly in China, where young consumers are highly
informed and digitized, brands need to step up efforts to win their attention and loyalty.

“For Pinko, Tmall is not only a sales channel but a vehicle for promotion and awareness,”
Negra said.
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Fashion Week Reimagined

Also part of the fashion week line-up, eco-friendly footwear brand Rothy’s used livestreaming
to promote its story and products to consumers. The San Francisco-based company also tapped
into first-hand feedback to inform future product innovation and customer experiences, said
Michelle Tang, who heads the China Growth division at Rothy’s.

“The health and safety of our community is our number one priority, and we’ve been thrilled
to see more brands and events digitize and adapt to connect with consumers online,” she said
about Shanghai Fashion Week’s decision to stream its showcases in response to the coronavirus
outbreak. The purely digital event is also in line with Rothy’s brand ethos. It results in less
waste and commuting, while allowing more people to participate and potentially drive the
industry towards more sustainable solutions, both online and offline, Tang said.

For emerging and indie designers, moving ahead with Shanghai Fashion Week not only offered
them a platform to keep their business activities going during the outbreak but also gave them
exposure to more than 800 million monthly active users who visit Alibaba’s e-commerce sites.
The event also encouraged designers and brands to come up with creative new ways to connect
with fashion enthusiasts. Streetwear brand Babyghost spiced up its runway presentation with
additional programming, such as before-and-after makeovers as well as fashion commentaries
from an Elle magazine editor. Meanwhile, Labelhood, a Shanghai-based fashion-designer
incubator, rolled out a series of livestreams to promote young designers. Throughout the week,
it also hosted “cloud after parties” featuring streamed performances of local musicians and DJs.

“Buyers in China’s fashion industry see Shanghai Fashion Week as an important destination to
access new information about brands and forecast new trends. That is why we’ve never missed
an opportunity to participate,” said Dido Liu, founder and creative director of the indie clothing
brand Deepmoss.

Liu and her team had only used livestreaming once before, but they were eager to explore the
new format for the event. They also took the opportunity to show solidarity with those affected
by the current health crisis, designing special-edition T-shirts with all proceeds from sales
going to charity groups combating Covid-19.

“The traditional approach to runway shows can be restrictive. There are limits like the number
of people who come watch the show, the marketing reach or which venues we could choose,”
said Liu. Presenting work via livestreaming gives her more room for creative expression as
well as a platform to directly engage consumers and share the ideas behind each design.

“This was a brand new possibility,” said Liu.
- taken from Alizila (April, 2020)
Question 2

Based on the article above, discuss in detail the positive prospect of digital platform for product
presentation based on e-commerce perspective.

= The End =
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